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Executive Summary
1. Introduction
1.1 The campaign
The ‘Clued Up on Cancer’ campaign was aimed at the population living in the
area covered by the Anglia Television region. The core aim of the campaign
was to deliver positive, realistic messages about the early detection and
prevention of cancer, and about cancer diagnosis, treatment and services.
The campaign consisted of publicising the campaign messages through a
variety of mediums, including television transmissions, an Information Pack
and roadshows across the region.
1.2 The evaluation
The campaign evaluated in this report ran from May to September 2002. The
main aim of the evaluation was to find out if the core aim of the campaign had
been achieved – i.e. are the key messages reaching the public?
The evaluation commenced in August. It was designed to:
 provide information to inform the development of Phase Two of the
campaign in Spring/Summer 2003.
 test out the evaluation methodology and materials for the more in depth
evaluation of Phase Two of the campaign.
It consisted of a number of interlinked elements including: analysis of two
databases, direct observation of and vox pop interviews at roadshows,
analysis of data on the prize draw forms, telephone interviews with members
of the public who requested an Information Pack or attended a roadshow and
questionnaires completed by staff helping to run the roadshows.

2. The Findings
2.1. Response to the Media Publicity
 There were 70 on air transmissions, which generated 750 telephone
calls.
 The highest number of phone calls on one day was received in
response to the first transmission of the thirty minute documentary. The
second transmission of the documentary at a different time of day
generated fewer phone calls.
 Between them the news items, the Community Service
Announcements and the second showing of the documentary
generated a significant number of phone calls.
 Only a few people rang up in response to information in newspapers.
 Ninety nine percent of the calls were from within the Anglia Television
region. The largest number of calls came from Suffolk and Norfolk,
followed by Cambridgeshire and Essex.
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The postcode mapping showed that the greatest numbers of calls
came from the cities and larger towns and there was also fairly good
coverage of some rural areas.
The majority of the telephone calls were from women.
746 Information Packs were sent out.
There were 132 requests for information on specific topics. The topics
that were requested most were prostate and skin cancer.

2.2. Telephone Interviews – Requests for the Information Pack
Ten people, who had requested an Information Pack, were interviewed by
telephone. The main findings on the Information Pack were:
 50% had requested an Information Pack for personal reasons – they
already had cancer or were worried about something.
 40% had requested it out of general interest.
 80% thought the Information Pack was ‘good’ or ‘very good’
 70% still had the materials some weeks, or even months, after they
had received them.
The interviewees were also asked some questions to explore their awareness
of the campaign messages and related action:
 60% of people were aware of two or more campaign messages.
 40% of people were aware of three or more campaign messages.
 Diet was mentioned most often (by 70% of people).
 Everyone said you should ‘go to the doctors’ if you suspect you have a
cancer.
 20% of people had taken some extra action which they attributed to the
Information Pack.
2.3. The Roadshows
There were 26 roadshows, which covered seven of the eight counties in the
Anglia Television region.
 Essex had the most roadshows, followed by Norfolk and Suffolk.
 15,949 Information Packs were handed out at the roadshows, an
average of 613 per roadshow.
 2,100 other leaflets and booklets were handed out.
 Information on prostate, skin, testicular and bowel cancer and ‘Healthy
Living for Men’ was picked up most often.
 People also picked up a range of promotional items.
2.4. The Prize Draw
At two of the roadshows there was a prize draw, this had a number of
purposes. The primary purpose of the prize draw was to provide a sampling
frame for the telephone interviews. It also provided some simple feedback on
the roadshow and reinforced the campaign messages.
 A total of 80 forms were completed and they provided an adequate
sampling frame for the telephone interviews.
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When asked their views on the roadshow, using six negative and six
positive adjectives, all but two of the 196 responses were positive.
89% to 94% of people recognised four key campaign messages.
87% recognised how many portions of fruit and vegetables you should
eat every day.

2.5. The Vox Pop Interviews
At two of the roadshows vox pop interviews were conducted to obtain
people’s immediate views of the roadshow. A total of 41 people were
interviewed, covering a varied mix of people.
The main findings were:
 Very few people were aware of the roadshow before they saw it.
 Most people thought it was a good idea to have the roadshow at the
particular venue.
 Most people’s views of the roadshow were positive.
 People felt that the entertainment attracted people, especially children.
 One person’s expectations of the roadshow were not realised.
 Many people were interested in the materials and felt it was important
to know more about cancer.
 Others were not so interested in the materials and, in some cases, felt
they had been thrust upon them.
2.6. Telephone Interviews – the Roadshows
Ten people, who had completed the prize draw, were interviewed by
telephone. The main findings were:
 Everyone thought the roadshow was a good idea at the particular
venue.
 Everyone thought it was ‘good’ or ‘very good’.
 90% had picked up some materials as well as completing the prize
draw. 
 Some weeks after the roadshow, 70% still had the materials or had
passed them on.
The interviewees were also asked some questions to explore their awareness
of the campaign messages and related action:
 60% of people were aware of two or more campaign messages.
 20% of people were aware of three or more campaign messages.
 Diet was mentioned most often (by 80% of people).
 Most people said you should ‘go to the doctors’ if you suspect you have
a cancer.
 20% of people had taken some extra action which they attributed to the
Information Pack.
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2.7. Feedback from the Roadshow Staff
Thirty forms were completed by roadshow support staff at five roadshows.
The main findings were:
 67% of staff said the roadshow had fully lived up to their expectations.
 94% said people were interested in the roadshow.
 73% said people were interested in talking.
 87% of staff thought the roadshow was ‘good’ or ‘very good’.
 60% of staff said they had learnt something that would help them with
their work.
 The support staff also had a range of suggestions to improve the
roadshow.

3. Conclusions and Recommendations
3.1 Effectiveness of the Campaign
Outputs
 In terms of outputs the campaign achieved impressive results.

Outcomes
 The effectiveness of the campaign in terms of outcomes is more
difficult to assess, but they appear to be positive.

Process
 Eighty percent of people thought that the Information Pack was
‘good’ or ‘very good’.
 The Anglia Action team clearly know how to organise a roadshow,
and the staff deserve recognition and praise for this.
 The roadshow support staff had a number of helpful suggestions to
improve the roadshow.
3.2. Recommendations
 Provide briefing for support staff – beforehand and on the day.
 Ensure attendance of NHS and voluntary organisation support staff
at roadshows.
 Target young people for some of the roadshows.
 Select venues for roadshows that will target the less well off
population and thus contribute to a reduction in inequalities in
health.
 Select venues for roadshows that will include people of minority
ethnic origin.
 Brief street entertainers to maximise the benefits to the roadshow.
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Section One
Introduction
1.1 The ‘Clued Up on Cancer’ campaign
The ‘Clued Up on Cancer’ campaign was run by a partnership of Anglia
Television, Anglia Action, CSV Media, the NHS and other sponsors. The
campaign was aimed at the population living in the area covered by the Anglia
Television region – this covers the counties of Norfolk, Suffolk, Essex,
Cambridgeshire, Bedfordshire, Buckinghamshire, Hertfordshire and
Northamptonshire.
The core aim of the campaign was to deliver positive, realistic messages
about the early detection and prevention of cancer, and about cancer
diagnosis, treatment and services. The campaign consisted of publicising the
campaign messages through:
 Television programmes, news features and community service
announcements
 Anglia Action telephone line
 Free Information Packs
 Roadshows across the region
 Other associated publicity.
The campaign evaluated in this report ran from May to September 2002. This
was the first phase of a two phase campaign. The second campaign is due to
run in Spring/Summer 2003.
1.2. The aim of the evaluation
The main aim of the evaluation was to find out if the core aim of the campaign
had been achieved – i.e. are the key messages reaching the public?
It was also expressed as ‘Are the right messages reaching the right people?’
1.3. The evaluation design
The evaluation commenced in August 2002, when the first phase of the
campaign was already well underway. It was therefore somewhat limited. It
was designed to:
 provide information to inform the development of Phase Two of the
campaign in Spring/Summer 2003.
 test out the evaluation methodology and materials for the more in depth
evaluation of Phase Two of the campaign.
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The evaluation had a number of interlinked elements. It consisted of:
 Analysis of the database of people who requested the Information Pack
over the telephone – looking at the overall response; plotting the dates
of the calls against the dates of television transmissions and examining
the response by sex, county and postcode.


Telephone interviews with ten people who requested the Information
Pack over the telephone – seeking their views on the Information Pack,
any subsequent action taken and their understanding of the key
messages of the campaign.



Analysis of the information from the database on the roadshows –
looking at the number of Information Packs and other information given
out, location and conditions at each roadshow.



Observation of three roadshows to identify key aspects of the events.



Analysis of information from the Prize Draw form – looking at the
public’s immediate views of the roadshow and their recognition of some
of the campaign messages.



Vox Pop interviews with 41 people at three roadshows – obtaining the
public’s immediate response to the roadshows by chatting to people on
the day and recording their comments on a tape recorder.



Telephone interviews with ten people who completed the Prize Draw
form – seeking their views on the roadshow and the Information Pack
(if applicable), any subsequent action taken and their understanding of
the key messages of the campaign.



Brief self completion questionnaires for staff involved in the roadshows
– these were designed to be completed on the day of the roadshow
before they left the venue.

1.4 The data analysis
The evaluation included both quantitative and qualitative elements. The two
databases from Anglia Action were provided in Access, some of the
information was transferred into Excel to aid the analysis. Quantitative data
from the prize draw forms, the telephone interviews and the staff
questionnaires were analysed using SPSS, a computer software package for
the analysis of statistical data. Written comments from the vox pop interviews,
telephone interviews and the staff questionnaires were analysed manually.
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1.5 The format of the report
Sections Two and Three look at the response to the media publicity and
present the findings from the telephone interviews with people who rang up to
request further information.
Sections Four and Five provide information on the roadshows and the findings
from the prize draw.
Sections Six and Seven present the findings from the vox pop interviews with
people at the roadshows and the telephone interviews some weeks later.
Section Eight presents the findings from the staff questionnaire.
Each section provides further information on the methodology for that element
of the evaluation and, where relevant, provides a profile of the people who
provided the information. The relevant tables, maps and charts are at the end
of each section.
Section Nine draws all these together and presents some conclusions and
recommendations.
Appendices 1 to 5 contain the research instruments.
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Section Two
Response to the Media Publicity
2.1 Introduction
This section presents the response to the publicity in the media. It is based on
information provided by Anglia Action in an Access database. It includes
information on the number of ‘on air’ transmissions, the number of phone calls
in response to these and an examination of the response by sex, county and
postcode.
2.2 Number of on air transmissions and number of phone calls
The on air Clued Up on Cancer Campaign ran for four months from early May
to early September 2002. There was a total of 70 on air transmissions related
to the campaign, see Table 2.1. Most of these took the form of Community
Service Announcements, lasting 30 seconds each.
A total of 750 people phoned in to request further information. How telephone
callers heard about the information is shown in Table 2.2. The largest number
of telephone callers reported that they had heard that the information was
available from the documentary (282 calls). The Community Service
Announcements and news items also prompted a large number of calls (207
and 153 respectively). Only a few people rang up in response to information in
newspapers.
Chart 2.1 plots the dates of the calls against the dates of 67 of the 70 ‘on air’
transmissions about the campaign. This was undertaken in house by the
Campaign Co-ordinator as he had information on the television transmissions
about the campaign. It excludes the three transmissions that had no ‘back
reference’ (i.e. no details on how to obtain further information).
The highest number of phone calls on one day were received on May 14 th
following the first transmission of the documentary – 140 calls. There were a
further 95 calls over the next three days, making a total of 235 calls over four
days.
The news items on June 10th to 12th, together with some Community Service
Announcements, generated another increase in phone calls – 139 calls over a
three day period. This was sustained by the second transmission of the
documentary together with further news items and Community Service
Announcements. Between them they generated 110 calls over two days. Thus
249 calls were received over the five day period June 10th to 14th.
The first transmission of the documentary generated more calls than the
second transmission. This may have been due to the timing of the
transmissions (the first one was transmitted in the evening and the second
one at lunchtime) or the fact that it was a repeated programme.
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In the following week there were further Community Service Announcements
and news items and a total of 70 more phone calls were received.
There was a series of Community Service Announcements between August
19th and September 1st. This generated 46 calls. The four minute ‘Take it on’
items do not appear to have generated a large number of phone calls.
2.3 Information sent out
A total of 746 Information Packs were sent out, see Table 2.3. There were
also 132 additional pieces of information sent out on specific topics, see Table
2.4. The most frequently sent out were: information on prostate cancer (42
items) and skin cancer (38 items).
2.4 Information requested by sex
There were more women callers than men, 64%, see Table 2.4.
2.5 Information requested by county
Ninety nine percent of the calls were from within the Anglia Television region,
see Table 2.5. The largest number of calls came from Suffolk and Norfolk
(25% and 21% respectively). Cambridgeshire and Essex generated 15% and
14% of the calls respectively.
2.6 Information requested by postcode
Map 2.1 shows the calls by postcode. Each turquoise dot represents between
one and five calls. Each purple dot represents between six and ten calls. Each
red dot represents eleven or more calls. The number next to the postcode is
the actual number of calls. Not surprisingly, the map shows greater numbers
of calls from the cities and larger towns. There is also fairly good coverage of
some rural areas. However there appear to be few calls from some areas,
most notably:
 North west Norfolk, and there were only three calls from King’s Lynn
 Some parts of Essex, especially east and west of Chelmsford
 South and east Hertfordshire
 Bedfordshire, almost all the calls came from areas in or close to
Bedford and Luton/Dunstable.
 Western Buckinghamshire
 West and south Northamptonshire.
Some of these low call areas may be due to uninhabited areas (e.g. forest
land, e.g. military land), households where the television is tuned to a different
regional television channel or is out of range of Anglia Television.
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Summary
 There were 70 on air transmissions, which generated 750 telephone
calls.
 The highest number of phone calls on one day was received in
response to the first transmission of the thirty minute documentary. The
second transmission of the documentary at a different time of day
generated fewer phone calls.
 Between them the news items, the Community Service
Announcements and the second showing of the documentary
generated a significant number of phone calls.
 Only a few people rang up in response to information in newspapers.
 Ninety nine percent of the calls were from within the Anglia Television
region. The largest number of calls came from Suffolk and Norfolk,
followed by Cambridgeshire and Essex.
 The postcode mapping showed that the greatest numbers of calls
came from the cities and larger towns and there was also fairly good
coverage of some rural areas.
 The majority of the telephone calls were from women.
 746 Information Packs were sent out.
 There were 132 requests for information on specific topics. The topics
that were requested most were prostate and skin cancer.
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Tables for Section Two - Response to the Media Publicity
Table 2.1 Number of on air transmissions related to the Clued Up on
Cancer Campaign

Community Service Announcement
(30seconds each)
News East
News West
Take it on (4 minutes each)
Documentary (30 minutes each)
Total

Number
47

%
67

8
7
6
2
70

11
10
9
3
100

Table 2.2 How telephone callers heard about the information

Documentary
Community Service Announcement
TV news
Other TV
Local papers
Other
Word of mouth
No data
Total

Number
282
207
153
19
7
2
1
79
750

%
38
28
20
2
1
0
0
11
100

Table 2.3 Number of Information Packs sent out

Basic Pack
Nick’s Pack
Total

Number
670
76
746

%
90
10
100
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Table 2.4 Requests for information on specific topics

Prostate cancer
Skin cancer
Breast cancer
Bowel cancer
Testicular cancer
Leukaemia
Lung cancer
Cancer of the
Oesophagus
Liver cancer
Ovarian cancer
Cancer of the
Pancreas
Cancer of the Bladder
/Kidney
Cancer of the Colon
Lymphoma
Stomach cancer
Throat cancer
Cervical cancer
Total

Number
42
38
14
8
8
4
3
3

%
32
29
11
6
6
3
2
2

2
2
2

2
2
2

1

1

1
1
1
1
1
132

1
1
1
1
1
100

Table 2.5 Information requested by sex

Female
Male
Not stated
Total

Number
479
201
68
750

%
64
27
9
100
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Table 2.6 Information requested by county
Number

%

Within Anglia
Television region
Suffolk
Norfolk
Cambridgeshire
Essex
Bedfordshire
Northamptonshire
Hertfordshire
Buckinghamshire
Sub total 1

190
161
115
107
74
46
26
24
743

25
21
15
14
10
6
3
3
99

Outside Anglia
Television region
Kent
Leicestershire
Lincolnshire
London
Rutland
West Midlands
Sub total 2

2
1
1
1
1
1
7

0
0
0
0
0
0
1

750

100

Total
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Chart 2.1 CUOC Programme Broadcasts and Responses Requesting Information
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Map 2.1 Information requested by postcode
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Section Three
Telephone interviews – Requests for Information Packs
3.1 Telephone interviews on the Information Packs – methodology
Ten people were interviewed by telephone in October 2002. The sample was
obtained from the database of people who rang Anglia Action to request an
Information Pack and / or other materials. In line with telephone preference guidance,
only those who had indicated that they would be willing to be contacted were
included in the sampling frame. Ninety nine of the 750 callers gave permission to be
contacted, (some of them were not asked about this as they left their request on an
answer machine). The selection of people to be telephoned from the sampling frame
of 99 people was a weighted rather than a random sample. The weighting was based
on gender (to ensure that the views of both men and women were obtained) and the
county they lived in (to ensure coverage across the main Anglia region). It was not
possible to select by age or ethnic origin. The telephone calls were made at different
times of the day and evening. The interview schedule included both open and closed
questions (see Appendix 1). The interviews were fairly short as people were being
called without prior warning. They took between five and twelve minutes each, the
average time was eight minutes. Due to the small numbers involved the findings are
indicative rather than representative of the views of all the telephone callers.
3.2 Characteristics of the interviewees
The interviewees were evenly divided between females and males, see Table 3.1.
They were all over 34 years and the majority were aged 65 years and over, see
Table 3.2. It is not known whether the age of the interviewees is representative of the
750 callers. However anecdotal information from Anglia Action suggests that their
viewers do tend to be older people. All the interviewees were White, see Table 3.3.
Three of the interviewees lived in Cambridgeshire, two each lived in Norfolk, Essex
and Northamptonshire and one lived in Suffolk, see Table 3.4. Eight lived in villages
and two lived in a town, see Table 3.5.
Information was also asked about the occupation of the main income earner in the
household to obtain some indication of their socio-economic background. More than
half of them were retired. Two people had worked in agriculture, two others had a
manual work background, three had had white collar jobs and it was not possible to
categorise the remaining three, see Table 3.6.
3.3 The request for information
Nine people said they requested the Information Pack only and one person said they
requested both an Information Pack and information on a specific subject, see Table
3.7. However, according to the telephone calls database, five of the interviewees had
also requested information on specific topics, these were: skin cancer (two people),
breast cancer (two people) and prostate cancer (one person). Some of the
interviewees referred to these subjects later in the interviews. They all thought that
the information they had requested arrived.
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People were asked what prompted their request. They either mentioned the type of
publicity and / or the reason why they were interested, see Tables 3.8 and 3.9.
Everyone, who specified a type of publicity, mentioned a television programme.
Half of the requests were for personal reasons:
‘I have breast cancer.’
‘I’ve got prostate cancer.’
‘I thought “That’s interesting”. I was also interested in prostate cancer.’
‘I was worried about something I had read something in a woman’s magazine some
time ago and I wanted to check it out in relation to my own situation.’
‘A matter of interest, nothing specific. I was wondering because I have a skin
complaint that could lead to cancer. But there was not much about it in the
Information Pack. The information on covering up in the sun etc. – I already knew
that.’
A further four requests were prompted by general interest:
‘I just wanted to know more about the subject.’
‘Just to see what I could learn.’
One request was due to family reasons:
‘I got the information to show to my daughter, to prove that the grandchildren need to
be protected from the sun.’
3.4 Views on the information
When asked for their views on the information, 70% said that the Information Pack
was what they expected, see Table 3.10, and most of the comments about the
Information Pack were positive:
‘Very interesting and informative.’
‘Quite good and quite clear.’
‘Most informative.’
I thought “This is useful”.’
The person who requested information to prove that you need cover up in the sun
thought the information was particularly good:
‘Brilliant, very informative. It has proved its worth.’
A couple of people were less enthusiastic:
‘Just information and leaflets….Had to go straight to work when they arrived, just
read the leaflets later.’
‘I can’t really remember it. I’ve not had time to read it. I’ve been busy all the summer.
I may read it when it gets wet.’
Two people, who wanted information about what signs to look for, said that they did
not receive the information they really wanted:
‘I wanted to know what the symptoms are, what to look out for [for breast cancer]….I
was disappointed because it told me who to contact and what you can join if you
have cancer, not what signs to look out for. They sent me information on everything,
including men’s cancer – that’s not me!
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‘Useful for people who are suffering from cancer or who know someone who has
cancer. It could be a help to them. …It is nice to read about different things but it did
not really relate to anything for me or my family.’
Overall 80% said the Information Pack was ‘good’ (50%) or ‘very good’ (30%), see
Table 3.11. The person who said it was ‘acceptable’ explained:
‘I would say “Acceptable” because it tells you what you might want to know, but not
what I wanted to know.’
Most people (70%) said that they still had the information and one person was not
sure see Table 3.12. Two people no longer had the information:
‘I passed it on to my daughter.’
‘I binned it.’
Two people had a suggestion to improve the materials, see Table 3.13:
‘Tell women what to look out for, a guide to the signs [for breast cancer].’
‘Could put internet addresses on it for follow up information. Could use the library to
have information on the internet and keep it up to date.’
A number of people made some additional general comments:
‘I did not think of the Information Pack like that, I just read the information. I thought
that it is a pity that people don’t always know about cancer before they get it.’
‘It was very informative and worded so ordinary people can understand it.’
‘Things like that should be available for everyone. People are well aware, they just
need to take more responsibility for themselves.’
‘Anglia has done a brilliant job getting people aware.’
‘Keep these sort of things going.’
One person was very disappointed with the support and services available in the
local area:
‘I pay £2 a month to cancer. My husband died of cancer, I’ve helped others, friends
etc., with Macmillan nurses. I have had cancer, I have had no help in this area, so I
have given up and I am moving.’
3.5 Awareness of the campaign messages and related action
Only one person thought that they had heard about the Clued Up on Cancer
Campaign before the event that prompted their phone call, see Table 3.14:
‘I think I had I can’t remember exactly where.’
No-one could recall hearing about the campaign since they had requested the
Information Pack, see Table 3.15.
When asked what are some of things that people can do to prevent cancer, ‘diet’ was
mentioned most often (7 times), followed by ‘avoiding sunshine’ (3 times), see Table
3.16. ‘Not smoking’, ‘exercise’ and a ‘healthy lifestyle’ were each mentioned twice.
Eating ‘five fruit and vegetables a day’ was not specifically mentioned by anyone.
The advice provided included:
‘Eat vegs. and fruit, which I do a fair bit.’
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‘Eat less red meat and more vegetables. I’m not sure if they should be organic – I
think there is a bit of a con trick there. Walking is beneficial.’
‘Diet, not smoking and drinking, avoid the sun. 84% of cancers start in the skin area,
according to the “New Scientist”.’
‘Cover up in the sun. You must use sun cream, hat, cover up the back of your neck
etc. I don’t know about other cancers.’
‘Keep out of the sun, use cream etc.’
‘Give up smoking, look after your diet and weight.’
‘Obviously – especially with the ladies – check themselves regularly. Also men for
prostate cancer. Eating, exercise and generally look after themselves.’
People also mentioned alcohol and seeing the doctor:
Food, obesity, alcohol, eating fruit everyday.’
Don’t really know – eat well. If there is anything funny go to the doctors in time.’
One person did not have any suggestions:
‘Don’t know. I’m the only one in my family who got it.’
When asked what people need to do if they suspect they have a cancer everyone
mentioned going to the doctors, see Table 3.17:
‘Go and see the doctor straight away, because only the doctor can tell them if they
have it.’
‘If you get dark patches on your skin get to the doctor as soon as possible.’
‘Go and seek advice from the doctor. The problem is that people bottle things up.’
‘Go to the doctors. I went about my prostate, the doctor did a blood test and said it
was all OK.’
‘See somebody quickly. Mind you when I was told I blocked it out completely.’
Two people said that they had taken action as a result of receiving the information,
see Table 3.18:
‘I am trying to improve my diet (and also lose weight, as I am overweight) and
change my lifestyle a bit.’
‘I got sun protector for ourselves and the grandchildren. I was concerned because I
had skin cancer [problems?]. I have had 17 lots of skin cut out, luckily none of them
were malignant. I got first class treatment from the medical people.’
Five people explained why they had not taken any action:
‘No, not really. I have already received medical care because of my prostate cancer.
The consultant told me you have to be careful what information you get hold of.
Perhaps he saw it as a threat to his position.’
‘No, all the treatment for my skin complaint comes through the hospital.’
‘No, I had a scan and have had a tumour taken out. I still have to go for a scan even
though I am over 70. When I went for a scan they asked if I had been to the doctors.’
‘No, I did not smoke anyway. I am wary of heart conditions. You can’t get regular
monitoring in the UK – it should be done as a preventative measure.’
‘No, I won’t be because I’m moving.’
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Summary
Ten people, who had requested an Information Pack, were interviewed by telephone.
The main findings on the Information Pack were:
 50% had requested an Information Pack for personal reasons – they already
had cancer or were worried about something.
 40% had requested it out of general interest.
 80% thought the Information Pack was ‘good’ or ‘very good’
 70% still had the materials some weeks, or even months, after they had
received them.
The interviewees were also asked some questions to explore their awareness of the
campaign messages and related action:
 60% of people were aware of two or more campaign messages.
 40% of people were aware of three or more campaign messages.
 Diet was mentioned most often (by 70% of people).
 Everyone said you should ‘go to the doctors’ if you suspect you have a cancer.
 20% of people had taken some extra action which they attributed to the
Information Pack.
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Tables for Section Three – Telephone Interviews – Requests for the
Information Pack
Table 3.1 Gender

Male
Female
Total

Number
5
5
10

%
50
50
100

Number
0
0
1
2
1
6
10

%
0
0
10
20
10
60
100

Number
10
0
0
0
0
0
0
10

%
100
0
0
0
0
0
0
100

Number
3
2
2
2
1
10

%
30
20
20
20
10
100

Table 3.2 Age group
21 – 24 years
25 – 34 years
35 – 44 years
45 – 54 years
55 – 64 years
65 years and over
Total

Table3.3 Ethnic background

White
Afro Caribbean
African
Asian
Chinese
Mixed heritage
Other
Total
Table 3.4 Where live – county

Cambridgeshire
Essex
Norfolk
Northamptonshire
Suffolk
Total
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Table 3.5 Where live – city / town / village

City
Town
Village
Outside village
Total

Number
0
2
8
0
10

%
0
20
80
0
100

Table 3.6 Type of work of main income earner

Agriculture
Other manual work
White collar work
Not clear
Total

Number
2
2
3
3
10

%
20
20
30
30
100

Number
9
0
1
10

%
90
0
10
100

Table 3.7 What did you request?

Information Pack only
Leaflets only
Both
Total

Table 3.8 What prompted you to request this – source of information?

TV programme
Radio
Press
Word of mouth
Can’t remember
No response
Total

Number
8
0
0
0
1
1
10

%
80
0
0
0
10
10
100
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Table 3.9 What prompted you to request this – reason for request?

General interest
Personal
Family
Friend’s situation
Total

Number
4
5
1
0
10

%
40
50
10
0
100

Table 3.10 Was the Information Pack what you expected?

Yes
No
Don’t know / nor asked
Total

Number
7
2
1
10

%
70
20
10
100

Table 3.11 What did you think of the Information Pack?

Very good
Good
Acceptable
Poor
Very poor
Don’t know
Total

Number
3
5
1
0
0
1
10

%
30
50
10
0
0
10
100

Table 3.12 Have you still got the materials?

Yes
No
Not sure
Total

Number
7
2
1
10

%
70
20
10
100
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Table 3.13 Is there anything that would improve the Information Pack /
other information?

Yes
No
Total

Number
2
8
10

%
20
80
100

Table 3.14 Had you heard about the ‘Clued Up on Cancer’ Campaign
before the particular event that led to your phone call?

Yes
No
Can't remember
Other
Total

Number
1
7
1
1
10

%
10
70
10
10
100

Table 3.15 Had you heard any more about the ‘Clued Up on Cancer’
Campaign since requesting the Information Pack?

Yes
No
Not sure
Not asked / no
response
Total

Number
0
9
0
1

%
0
90
0
1

10

100
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Table 3.16 What are some of things that people can do to prevent
cancer?

Diet
Avoid sunshine
Not smoking
Exercise
Healthy lifestyle
Self examination
Eat five fruit + veg. a day
Positive attitude
Other
No answer
n = 10

Number
7
3
2
2
2
1
0
0
3
1

%
70
30
20
20
20
10
0
0
30
10

Table 3.17 What do people need to do if they suspect they have a
cancer?

Go to the doctor
Other
Total

Number
10
0
10

%
100
0
100

3.18 Have you taken any action as a result of receiving the Information
Pack / other materials?

Yes
No
Not asked / no
response
Total

Number
2
7
1

%
20
70
10

10

100
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Section Four
The Roadshows
4.1 Introduction
This section presents information about the roadshows. It is based on information
provided by Anglia Action in an Access database. It includes information on the
number of roadshows by location and the number of materials distributed.
4.2 Location of the roadshows
There were 26 roadshows covering seven of the eight counties in the Anglia
Television region, see Table 4.1 and Map 4.1. Essex had the most roadshows (8),
followed by Norfolk (7) and Suffolk (6). There were none in Buckinghamshire.
4.3 Distribution of information at the roadshows
A total of 15,949 Information Packs were handed out at the roadshows, see Table
4.2. The average number of Information Packs handed out in each county that had a
roadshow was 2,278. Over 4,000 Information Packs were given out in Essex and
Norfolk, and over 3,500 in Suffolk.
Looking at individual roadshows, the average number handed out per roadshow was
613. Over 900 Information Packs were handed out in Ipswich and Great Yarmouth,
see Table 4.3. Over 800 Information Packs were given out in Cambridge,
Peterborough and Lowestoft. The lowest number of Information Packs was given out
in King’s Lynn, 138 Information Packs.
It might be thought that the weather at the roadshows would have affected the
number of Information Packs given out. However this is not borne out by the
information on the database. The weather at the roadshows, where the highest
number of Information Packs was given out, was fine on three occasions, wet on one
and blazing on the fifth. The weather at the roadshows, where the lowest number of
Information Packs was given out, was fine on all five occasions. The staff and other
people supporting the roadshow on the day may have had an impact, but there is no
evidence from the database to support this hypothesis.
Information on specific topics was handed out on over 2,100 occasions, see Table
4.4. The highest demand was for information on prostate cancer, handed out on
over 300 occasions. There was also high demand for information on skin (283),
testicular (268) and bowel (234) cancers. Over 100 booklets on ‘healthy living for
men’ (134) were also given out. Thus it appears that information on cancers affecting
men was particularly popular. However it is not known if this information was picked
up by men for their own use or by women. It should also be noted that screening
information was provided on breast and cervical cancer, but no record was kept of
how many of these leaflets were given out. A range of promotional items, balloons,
fridge magnets, T shirts, pens etc., were also distributed. At some roadshows the
health support staff also provided their own materials and activities, e.g. distribution
of free fruit; e.g. information about growing your own vegetables.

‘Clued Up on Cancer’ Campaign Evaluation Report 2002 – page 26

The roadshows were evaluated, using a number of approaches. The findings are
presented in the next four sections
4.4 Summary
There were 26 roadshows, which covered seven of the eight counties in the Anglia
Television region.
 Essex had the most roadshows, followed by Norfolk and Suffolk.
 15,949 Information Packs were handed out at the roadshows, an average of
613 per roadshow.
 2,100 other leaflets and booklets were handed out.
 Information on prostate, skin, testicular and bowel cancer and ‘Healthy Living
for Men’ was picked up most often.
 People also picked up a range of promotional items.
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Tables for Section Four – The Roadshows
Table 4.1 Number of roadshows by county

Essex
Basildon, Braintree, Chelmsford Clacton
Colchester x 2, Harlow, Southend
Norfolk
Aylsham Cromer Diss Great Yarmouth King's
Lynn Norwich Snetterton
Suffolk
Bury St. Edmunds Felixstowe Harwich,
Ipswich, Lowestoft x 2
Cambridgeshire
Cambridge, Peterborough
Bedfordshire
Luton
Hertfordshire
Stevenage
Northamptonshire
Corby
Buckinghamshire
Total

Number
8

%
31

7

27

6

23

2

8

1

4

1

4

1

4

0
26

0
100

Table 4.2 Number of Information Packs given out by county

Essex
Basildon, Braintree, Chelmsford Clacton
Colchester x 2, Harlow, Southend
Norfolk
Aylsham Cromer Diss Great Yarmouth King's
Lynn Norwich Snetterton
Suffolk
Bury St. Edmunds Felixstowe Harwich Ipswich
Lowestoft x 2
Cambridgeshire
Cambridge, Peterborough
Northamptonshire
Corby
Bedfordshire
Luton
Hertfordshire
Stevenage
Buckinghamshire
Total

Number
4647

%
29

4394

28

3733

23

1657

10

630

4

470

3

418

3

0
15949

0
100
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Table 4.3 Number of Information Pack given out by roadshow

Ipswich
Great Yarmouth
Cambridge
Peterborough
Lowestoft 1
Snetterton
Aylsham
Colchester 1
Diss
Braintree
Basildon
Lowestoft 2
Corby
Colchester 2
Norwich
Chelmsford
Felixstowe
Clacton
Luton
Harlow
Cromer
Stevenage
Bury St. Edmunds
Harwich
Southend
King's Lynn
Total

Number
935
911
832
825
820
795
775
749
740
688
677
660
630
602
585
580
550
544
470
463
450
418
410
358
344
138
15949

%
6
6
5
5
5
5
5
5
5
4
4
4
4
4
4
4
3
3
3
3
3
3
3
2
2
1
100
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Table 4.4 Information on specific topics given out at the roadshows

Prostate
Skin
Testicular
Bowel
Healthy living for men
Stomach
Mouth
Breast *
Liver
Oesophagus
Leukaemia
Pancreas
Macmillan Questions
Tiredness (w)
Ovarian
Tiredness (m)
Fatigue (BACUP)
Brain
Lung
Kidney and bladder
Cervix *
Lymphoma
Living with cancer
Vulva
Head and neck
Larynx
Total

Number
301
283
268
234
134
102
94
93
92
84
76
68
59
58
54
49
27
21
16
12
5
4
3
1
0
0
2138

%
14
13
13
11
6
5
4
4
4
4
4
4
3
3
3
2
1
1
1
1
0
0
0
0
0
0
100

Note: * Screening information was provided on breast and cervical cancer, but no
record was kept of how many of these leaflets were given out.
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Map 4.1 Location of the roadshows
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Section Five
The Prize Draw
5.1 The prize draw – purpose and methodology
At two of the roadshows, Cromer and Luton, there was a prize draw, (see Appendix
2). The prize draw had several purposes:
 The primary purpose was to provide a sampling frame for the more detailed
telephone interviews several weeks later.
 For the campaign team it had an educational purpose. It reinforced the
messages on the display and encouraged people, who did not already know
the answers, to look at the information to find them.
 For the evaluation it also provided some simple feedback on people’s
immediate views of the roadshow on the day.
People were asked four questions relating to the roadshow and for their age group,
name and phone number. They were also asked to indicate, by ticking a box, if they
were not willing to be contacted to find out their views about the campaign. This was
to ensure that only those who were willing to be contacted for the telephone
interviews would be included in the sample, in line with telephone preference
legislation.
As the answers relating to the campaign messages were provided on the prize draw
form itself, the responses cannot be considered as a thoroughly sound measure of
people’s awareness. However they do provide some indication of the extent to which
the campaign messages were recognised by the public.
At both events the first three questions were identical. The opportunity was taken to
test a different fourth question at the different events.
In Cromer people were asked:
 ‘We should all be aware of changes to our bodies. What should you do if you
find something suspect?’ and three possible responses were provided.
In Luton this question was replaced with:
 ‘Have you learned anything about cancer today?’ and people were asked to
circle ‘Yes’ or ‘No’
The age groups, of ‘under 18 year’s, ‘18 – 24 years’ and ‘25 years plus’, were
selected for two reasons:
 To see if the roadshow was reaching 19 – 24 year olds.
 To ensure that only those aged 18 years and over were included in the sample
for the telephone interviews.
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5.2 Response to the prize draw
A total of 80 prize draw forms were completed. There were 36 from Luton and 44
from Cromer, see Table 5.1. The majority of forms (55%) were completed by people
over 25 years and just over a third were under 18 years (36%), see Table 5.2. Less
than 10% were between 18 and 24 years. It appeared that the prize, of a portable CD
player, particularly attracted people under 18 years to participate. This was especially
true in Cromer, where half the forms were completed by people under 18 years, see
Table 5.3.
5.3 Effectiveness of the prize draw in providing a sample for the telephone
interviews
The original purpose of the prize draw was to provide a sampling frame for the
telephone interviews. 29 of the respondents were under 18 years and therefore
excluded from the sample as it was considered inappropriate to phone them. This left
50 people, of whom 33 indicated that they were willing to be contacted. 15 of them
were in Cromer and 18 were in Luton. Only three of the six people aged 18 to 24
years were willing to be contacted.
The two prize draws did provide a large enough sample to obtain 10 interviews but it
only proved possible to interview one person aged 18 to 24 years (see Section
Seven). The sample of males was also quite limited. A considerably larger size
sample will therefore be needed for Phase Two of the evaluation as the sample of
telephone interviews is due to be twice as large (20 interviews).
5.4 Views on the Clued Up on Cancer Campaign roadshow
The first question asked people what they thought of the roadshow and provided a
list of adjectives: six positive (interesting, enjoyable, cool, informative, fun, brilliant)
and six negative (pointless, depressing, tacky, uninspiring, boring, poor). The
respondents were invited to circle up to three responses.
The positive adjectives were circled 196 times and the negative adjectives were
circled only twice, see Table 5.4. The three adjectives that attracted the most number
of mentions were:
 Interesting – circled by 81% of the respondents.
 Informative – circled by 66% of the respondents.
 Enjoyable – circled by 40% of the respondents.
The only negative adjective circled was:
 Depressing – circled by 3% of the respondents.
5.5 Awareness of the campaign messages
As part of the prize draw people were asked to answer some questions related to the
campaign messages. For the reasons mentioned above, these should not be
considered a thoroughly sound measure of people’s awareness. They were first
asked which of the following could help protect against cancer:
 Eating fruit and vegetables
 Not smoking
 Taking regular exercise
 Covering up in the sun.
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Most people circled all of the answers, see Table 5.5. ‘Not smoking’ was circled by
the most people (95%) and ‘taking regular exercise’ by the least (89%).
The next question asked how many portions of fruit and vegetables you should eat
every day, see Table 5.6. This was answered correctly by 70 respondents (87%).
The next question was different in the two locations. In Cromer respondents were
asked what someone should do if they found something suspect. Everyone
answered ‘see your GP or Nurse without delay’, see Table 5.7.
In Luton respondents were asked if they has learned anything about cancer today,
see Table 5.8. Nearly everyone (92%) said that they had, one person said no and
two did not answer the question.
Summary
At two of the roadshows there was a prize draw, this had a number of purposes. The
primary purpose of the prize draw was to provide a sampling frame for the telephone
interviews. It also provided some simple feedback on the roadshow and reinforced
the campaign messages.
 A total of 80 forms were completed and they provided an adequate sampling
frame for the telephone interviews.
 When asked their views on the roadshow, using six negative and six positive
adjectives, all but two of the 196 responses were positive.
 89% to 94% of people recognised four key campaign messages.
 87% recognised how many portions of fruit and vegetables you should eat
every day.
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Tables for Section Five – The Prize Draw
Table 5.1 Location of people entering the prize draw

Cromer
Luton
Total

Number
44
36
80

%
55
45
100

Table 5.2 Age of people entering the prize draw

Under 18 years
18 – 24 years
25 years and over
Not stated
Total

Number
29
6
44
1
80

%
36
8
55
1
100

Table 5.3 Age group of people entering the prize draw
by location

Under 18 years
18 – 24 years
25 years and over
Not stated
Total
n = 80

Cromer
%
50
5
43
1
100

Luton
%
19
11
69
0
100

44

36
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Table 5.4 Views of the roadshow

Interesting
Informative
Enjoyable
Brilliant
Fun
Cool
Depressing
Uninspiring
Tacky
Poor
Pointless
Boring

Number
65
53
32
21
14
11
2
0
0
0
0
0

%
81
66
40
26
18
14
3
0
0
0
0
0

n = 80
Note: people may have been inclined to circle the positive adjectives in the belief that
they would have a better chance of winning the prize draw.
Table 5.5 Which of the following help protect against cancer?

Not Smoking
Covering up in the sun
Eating fruit and veg.
Taking regular exercise

Number
76
75
73
71

%
95
94
91
89

n = 80
Note: these responses were obtained from answers that were provided on the form.
Table 5.6 How many portions of fruit and veg. should you eat every day?

At least five
Three
Two
One
Total

Number
70
8
2
0
80

%
87
10
3
0
100

Note: these responses were obtained from answers that were provided on the form.
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Table 5.7 What should you do if you find something suspect (Cromer only)?

See your GP or Nurse
without delay
Wait a while for it to get
better
Ignore it and hope it will
go away
Total

Number
44

%
100

0

0

0

0

44

100

Note: these responses were obtained from answers that were provided on the form.
Table 5.8 Have you learnt anything about cancer today (Luton only)?

Yes
No
No response
Total

Number
33
1
2
36

%
92
3
5
100

‘Clued Up on Cancer’ Campaign Evaluation Report 2002 – page 37

Section Six
The Vox Pop Interviews
6.1 Vox pop interviews – methodology
Members of the public were interviewed at roadshows in Felixstowe, Cromer and
Luton. The interviewers approached people who had visited the stand and spent
some time there, those who had stayed only a short while and some who had not
visited it at all. Nearly everyone was willing to say a few words about the roadshow.
They were also asked to indicate where they lived, their age and ethnic background.
The interviewers avoided speaking to people who appeared to be under 18 years old.
A selection of pre prepared questions were asked, but not everyone was asked all
the questions (see Appendix 3). The interviews typically took between three and five
minutes each.
6.2 Characteristics of the interviewees
A total of 41 interviews were carried out. The interviews were with 28 women and 13
men, see Table 6.1. There were also some other additional comments made by the
people that were with them. Twenty four of the interviews were with people aged
between 25 and 49 years. Eleven of the interviews were with people over 50 years,
two with the 18 to 24 years old age group and one was under 18 years old. The rest
of the interviewees did not give their ages see Table 6.2.
Twenty six of the interviews were with people who described themselves as White.
Two were African or Afro Caribbean, five were people of Asian origin, one was
Chinese and two were of Mixed heritage. Three said that they came from other ethnic
groups. The remaining two were not asked, see Table 6.3.
The roadshows in Felixstowe and Cromer had most diversity in the places where
people had come from: Cambridgeshire, Bridlington and Derbyshire in Felixstowe
and Derby and Southend in Cromer, see Table 6.4. This was probably due to the
roadshows location and timing as some of the people visiting the roadshows were on
holiday. In Luton all bar one of the people interviewed was from Luton. Luton town
centre is probably not seen as a tourist attraction on a bank holiday Saturday. Also a
number of people commented that a significant number of local residents were in
London for the Notting Hill carnival.
6.3 Comments on the roadshow
A variety of people were interviewed about the roadshows on the day. Some people
did not engage with the roadshow other than to pass by and be given an information
pack. Others just walked past and others went to the trailer and marquee and looked
at the information. Comments included:
‘No we have just got the pack.’
‘I didn’t go to the stand I just talked to the lady there.’
‘I have just been given it [the pack].’
‘Been given a balloon from the lady there. We got a leaflet and information pack.’
‘I just walked past’
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Only two people were expecting to see the roadshow, having heard about it in the
local newspaper:
‘I knew it was going to be here from the Luton Herald.’
‘Yes we saw it in the Evening Star [Felixstowe].’
One person said:
‘I didn’t know but my mum seemed to know’
The rest came across the roadshow by accident. Comments included:
‘I was surprised to see them here but it is a good idea really good.
‘I did not know. I’ve only come down to the beach.’
‘We came by chance to bring the grandchildren for a day out.’
‘I did not know I was just taking a walk’
‘We are just here for the day’
‘No I just came into town and I saw them there.’
Only one person had heard about the Clued Up on Cancer Campaign before seeing
the roadshow.
‘I had heard about the campaign from the television.’
The rest were unaware of the campaign:
‘No I had heard of lots of different campaigns but I can’t say that I had heard of that
one. I might have come across it but just not known.’
‘I haven’t heard of the campaign on the television.’
When asked about the roadshow, most people thought that it was a good idea to
have it at the location. People comments included:
‘Yes and at the seaside it is because you get the message home to people.’
‘I think it is good to be here. I lost my mother to cancer and when you have lost
someone in the family who you have lost through it you become more aware of what
could happen.’
‘It is good to give out these packs at a carnival. Why not it makes people more aware
doesn’t it.’
‘I have just had cancer recently. I think that it is brilliant it’s here because otherwise
people don’t get to know enough information. That was one of the big things when I
was diagnosed, I didn’t have any information. Once you have had that big shock you
can’t take it in. So you need lots of information before you get diagnosed. The more
you know about a disease like that [the more] you can deal with it when it happens.’
‘I have an interest now with my friend who has been suffering. You do not know what
to do really which is why I have got this so that I can have a read up.’
‘Very good, excellent. It is good for the public as long as they aren’t too frightened to
ask questions.’
‘It’s alright , makes a change down Felixstowe.’
‘Yes, it brings the awareness up for the kids because they see a lot of smoking going
on.’
‘Yes, it is a good idea. The stand looks quite decent. Not tacky or anything like some
of them are.’
‘The display is good – there is lots of information. It is different which is good.’
‘Good to have it in the centre.’
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There were also some lukewarm comments:
‘It’s alright’
‘It is not something that I would visit.’
‘I did not take a lot of notice. I am sure that it is very good, but I did not pay a lot of
attention in all honesty. No information for us really’
‘I wasn’t expecting this, I was expecting something inside where you could sit down
and talk to somebody and answer some questions.’
There were specific comments made about the entertainers, the music and the
balloons:
‘Stilt walkers are very clever.’
‘I think that it is good having music and balloons. It attracts more people to go and
have a look. The music does.’
‘I like the music.’
‘It is a good idea to have music as it attracts people’s attention.’
‘The balloons are good.’
‘It’s nice I know that it’s a serious issue but people show an interest because you are
doing it like that.’
‘It is good it made me smile.’
There were a number of comments relating to the roadshow entertainment and
children. Many of the comments were positive:
‘It’s aimed at the kids with the balloons’
‘I sent the children over because they saw the balloons and they brought that [the
Information Pack] back to me.’
‘The clowns and balloons are good because you get all sorts of people suffering with
cancer – children. There is not so much for the adults but they are there for the
children.’
‘The clowns are good it entices the children to have a look and then the parents go
over.’
‘The stilt walkers were good especially at impressing the children. They take more
notice then. It is good that they are dressed up as nurses. They seem more friendly.
It makes them more approachable really.’
‘Encouraging the children encourages the parents to come.’
‘It’s a good idea. It make the children aware as well.’
There were also some neutral comments and negative comments:
‘I can’t remember who gave us the balloon. I heard the music but did not go any
closer.’
‘The music brings some attention. It is not my sort of music but it is her [girlfriend’s]
sort of music.’
‘The only interest is for him [child] with the clowns.’
‘The clowns are for the kids isn’t it.’
‘The clowns are entertaining for the children.’
‘I could do without the music. I think that the balloons are a good idea.’
‘They [the clowns] scared her [daughter].’
‘I did not realise what they [the clowns] were for.’
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There were some people who were not interested in the roadshow or the information:
‘Personally I know enough about cancer, my dad died of it. I don’t want to find out
any more.’
‘I threw the pack away because I did not really want it in all honesty. The lady said
can you take this so I just picked it up. I did not want to keep it.’
When asked about whether the people on the roadshow were interested in talking to
the public one person commented:
‘The staff seem approachable and they are coming forward. I think a lot of people
want that as they are unsure. I was curious to see what is on the board.’
But another person commented:
‘More people [needed] - when we passed they did like speak to us but about ten
minutes after.’
One person, who knew that the roadshow was going to be there, said that it did not
fulfil his expectations:
‘I would have liked somewhere to sit down because I brought someone who is under
treatment and he wanted to ask some questions. I am in the medical field myself so I
brought him to get some satisfactory answers. I would have liked something of a
private situation. He would have liked to ask about diet, what to expect things like
that. The paper said that there would be a doctor to talk to. When we asked they said
that there was no one here.’
6.4 Comments on the materials
People were asked about the materials that they had picked up. This varied from
people who had been handed a balloon to those who had been up to the trailer and
marquee and picked up information other than the Information Pack. Some people
did not take any information. The comments included:
‘I just walked past and picked a book up. I didn’t really look that much. I think that it is
good to help everyone realise. I have a friend who is really geared up to it and
organised coffee mornings and things.’
‘Picked up balloons and the pack.’
‘Picked up few things and I got a pen.’
‘I’ve got a big pack.’
‘The people were all very friendly we picked up some information on diet, the
competition, and we have learned more about fruit and vegetables. We came here
for information on diet. We have picked up the pack which looks quite informative.’
‘I picked up the leaflets on healthy living. This one is about cancer.’
‘The brochure and balloons and stickers. They are very good they make people
aware. They are eye catching.’
‘Balloon and sticker and magnet.’
‘Picked up some fruit and some things about gardening.’
‘He just gave it to me.’
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There were some people who did not pick up information for varying reasons:
‘No there were too many people waiting for the face painting.’
‘Not interested in picking up any information.
‘No [I haven’t picked up any] but I have seen some of the information. The dealing
with fatigue book I have got. I have had some support from the Macmillan nurse. I
think that they are wonderful.’
As respondents had only just picked up the pack or the information they had not had
time to look at or read anything in depth. When asked what they would do with the
information some people responded with:
‘I am going to take it home with me and read it.’
‘I promise to read my leaflet.’
One person said:
‘We have had a pack already. We have gone through it. It is nice to know because it
is getting more and more common, and blokes don’t usually say anything about it. It
is just information more than anything.’
When asked if they had learned anything today. There were a mixture of comments:
‘No because I have only just walked past.’
‘No I have just picked it up I haven’t read it.’
‘I probably haven’t learnt anything new but I did reaffirm anything that I did know.’
‘I think that it is good because my granddad had cancer and I did not know anything
about it. I think that everyone should know about it.’
‘I think mum has learned something by coming here today. She did not realise that
healthy eating and cooking could help with preventing cancer.’
‘My granddad died from cancer. I am going to have a read when I get home.’
A few people were asked whether they thought that people find it easy to talk to
about cancer:
‘No one can be too aware of cancer can they? I mean we have had it in our family,
my husband has had it, my mother has had it and you don’t know who it is going to
hit next. I work at Addenbrooke’s Hospital, Cambridge – on the leukaemia ward. You
just can’t be too aware. The thing is the symptoms aren’t always so obvious are they.
You go from one day to the next feeling ok and then all of a sudden you have got a
big shock on your hands.’
‘Well some people are very afraid of the word. I think people are getting more open
about it now. We have so many friends, relatives who have had it. It is good to know
as much as you can about it.’
Summary
At two of the roadshows vox pop interviews were conducted to obtain people’s
immediate views of the roadshow. A total of 41 people were interviewed, covering a
varied mix of people.
The main findings were:
 Very few people were aware of the roadshow before they saw it.
 Most people thought it was a good idea to have the roadshow at the particular
venue.
 Most people’s views of the roadshow were positive.
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People felt that the entertainment attracted people, especially children.
One person’s expectations of the roadshow were not realised.
Many people were interested in the materials and felt it was important to know
more about cancer.
Others were not so interested in the materials and, in some cases, felt they
had been thrust upon them.
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Tables for Section Six – The Vox Pop Interviews
Table 6.1 Gender

Female
Male
Total

Number
28
13
41

%
68
32
100

Table 6.2 Age group

Under 18 years
18 – 24 years
25 – 49 years
50 years and over
Not known
Total

Number
1
2
24
11
3
41

%
2
5
59
27
7
100

Number
26
2

%
64
5

5
1
2
3
2
41

12
2
5
7
5
100

Table 6.3 Ethnic background

White
African / Afro
Caribbean
Asian
Chinese
Mixed heritage
Other
Not known
Total
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Table 6.4 Where live by roadshow
Felixstowe Cromer
Number
Number
Within Anglia
TV region
Felixstowe
Other Suffolk
Cromer
Other Norfolk
Luton
Cambridgeshire
Essex
Outside Anglia
TV region
Derbyshire
Yorkshire
London
Not stated
Total

Luton
Number

Total
Number
%

4
2
1
2

1
3
2
1

15
-

4
3
3
2
15
1
3

10
7
7
5
37
2
7
0

1
1
1
12

1
4
12

1
1
17

2
1
1
6
41

5
2
2
15
99
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Section Seven
Telephone Interviews – The Roadshow
7.1 Telephone interviews on the Information Packs – methodology
Ten people were interviewed by telephone in October 2002. The sample was
obtained from the prize draw forms from two roadshows. Only those who were 18
years or more and had indicated that they would be willing to be contacted were
included in the sampling frame. Out of a total of 80 prize draw forms 33 were old
enough and were willing to be contacted. Fifteen had completed the prize draw form
in Cromer and 18 had completed it in Luton. The selection of people to be
telephoned was a weighted rather than a random sample. It was based on where
they had completed the prize draw form (to ensure coverage across the two
roadshows), their age (to ensure that a variety of age groups were included) and
apparent gender (to ensure that the views of both men and women were obtained).
The telephone calls were made at different times of the day and evening. Due to the
small numbers involved the findings are indicative rather than representative of the
views of people who attended the roadshows.
The interview schedule included both open and closed questions (see Appendix 4).
The interviews were fairly short as people were being called without prior warning.
They took between three and twelve minutes each and the average time was eight
minutes. Two interviewees were not able to answer all the questions due to their time
constraints.
7.2 Characteristics of the interviewees
Six were female and four were male, see Table 7.1, and half were aged 35 to 44
years see Table 7.2. Six were White and the other four had a variety of ethnic
backgrounds, see Table 7.3. One person did not speak very good English but the
interviewer was mostly able to understood what was being said. All the people of
minority ethnic origin had attended the Luton roadshow.
Five had attended the Cromer roadshow and five had attended the Luton roadshow.
The five from the Luton roadshow all lived in Bedfordshire. The five from the Cromer
roadshow lived in Norfolk (one person), Suffolk (one person) or outside the Anglia
region (three people, who were from Leicestershire, Nottinghamshire and Yorkshire),
see Table 7.4. The majority lived in a town, see Table 7.5.
7.3 Views on the roadshow
Only one person was expecting to see the roadshow, having heard about it in the
local newspaper, see Tables 7.6 and 7.7. No-one had heard about the Clued Up on
Cancer Campaign before seeing the roadshow, see Table 7.8.
People were asked what they could remember about the roadshow. Leaflets and
booklets were mentioned most often, followed by the prize draw and the entertainers,
see Table 7.9. A number of people commented on what they could remember:
‘Giving out information. Got information.’
‘Leaflets on growing your own vegetables; eating five fruits.’
‘Promoting healthy eating. Awareness on cancer.’
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‘Can’t remember a great deal. I had children with me; they picked up leaflets and
filled out the form because there was a prize.’
Everyone thought that the roadshow was good (60%) or very good (40%), see Table
7.10. People comments included:
‘Great show. It was a good thing to do.’
‘Very good actually, quite good information, people on stands helpful.’
‘I thought it was excellent. The information on gardening and allotments was very
good. It was different from other information you usually see. It gets into overkill with
the other information.’
‘It is good that you are promoting cancer awareness, there is not much of that sort of
thing in Luton.’
‘It was very informative. I was quite taken by it. It is good to get people aware.’
A couple of people commented on how the entertainers attracted children:
‘I thought the stilt walkers were brilliant. They were giving away badges and pens.
They attracted the children.’
Others commented that they did not spend long at roadshow as they had children
with them:
‘It seemed good. I did not get a good look round because I had the children with me.’
‘Very informative. The information was quite good, it’s not something we really want
to think about. We had our granddaughter with us, she was not very interested.’
This last person also felt that it was not really an appropriate subject to discuss in any
depth in front of children:
‘We did not hang around too long as we had our granddaughter with us.’
Five people said they talked to someone at the roadshow, see Table 7.11. The three
people, who expressed an opinion, said that they were ‘very helpful’ (two people) or
‘helpful’ (one person), see Table 7.12. comments included:
‘I asked her some questions, she answered them all.’
‘On growing your own vegetables.’
‘Yes, but not a any great length. They were fairly busy at the time. I just filled in the
Prize Draw form and talked about that.’
‘She asked me to fill out the Prize Draw form and gave me information to read and
practice.’
‘My wife and two children went over to the stand. I did not actually go to the stand.
They seemed very approachable. There seemed to be a lot of people at the stand.’
Everyone who was asked thought that the roadshow was a good idea, see Table
7.13. People from Luton thought it was a good idea to have it in a shopping centre on
a Saturday:
‘A very good idea, especially taking it out to people.’
‘Yes, most people are out then, on a Saturday.’
‘It works quite well.’
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People at the Cromer carnival thought it was a good idea to have it at the carnival:
‘Yes, definitely. You get to people as there is a high turnover of people at a carnival –
you get the volume of people.’
‘Yes, because there are lots of people wandering around and they will probably stop
and have a look. It is not a subject you really want to think about, you are out to enjoy
yourself but you would probably have a quick look if nothing else.’
‘You did the right thing going to a major event where there are plenty of people.’
One person had some suggestions for improving the roadshow, see Table 7.14:
‘Promote the cancer unit at the Luton and Dunstable hospital – tell people “you will
be treated locally”. Do not just have piles of leaflets because people pick them up
and chuck them away. You need new ideas and ways of promoting the message.’
Two people commented on the effect of the weather at the Cromer roadshow;
‘No, only better weather!!’
‘Better weather! There was a brisk passing trade that day, people weren’t standing
around looking at events in the arena for a long time because it was too cold.’
7.4 Views on the materials
Nine people said that they picked up some materials from the roadshow, see Table
7.15. Two people commented about picking up materials:
‘Yes, the information on gardening and allotments. Not the other information as I’ve
already seen it all over the place.’
‘They gave me a few.’
The person who did not pick up anything said: ‘I’m pretty clued up already.’
The Information Pack and promotional items (balloons, fridge magnets, pens etc.)
were each picked up by five people and four people picked up other leaflets /
booklets, see Table 7.16.
‘Information on cancer. Stickers for the fridge’
‘Leaflets – on allotments and growing your own vegetables. ‘Promotional items –
fridge magnet.’
‘Leaflets – awareness on cancer. Promotional items – I was given a pen.’
‘Fridge magnets and pen. My wife picked up leaflets.’
‘I had a pen and my granddaughter had a fridge magnet.’
Two people mentioned particular interests:
‘Information Pack, particularly the booklet on prostate cancer, as my father in law has
got it.’
‘I did not really use the information in the Information Pack, except for the information
on gardening and allotments – there was too much of it.’
When asked what they thought think of the materials, the comments were nearly all
positive:
‘The Information Pack was quite informative, especially on diet, no smoking and
exercise.’
‘Magnets were good. My son gave one to his Grandma to put on her fridge as she
smokes.’
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‘Information Pack was informative, but it was a lot to take in in one go.’
‘They are useful if you are concerned about a particular cancer. They could get you
to go to the doctor quicker.’
One person commented that the information they were given included information on
smoking: ‘but we don’t smoke.’
One person admitted that he had ‘not read them yet ‘.
People reported what they had done with the materials since they had picked up and
five people said they still had them, (two people were not asked this question), see
Table 7.17.
Some people said they had read them:
‘I read up on the information on prostate cancer only. It is of concern to me.
‘I read the one on diet. I can’t remember otherwise.’
Others said where they had put them:
‘Put them away in a drawer.’
‘The magnet is on the fridge’
‘I have still got them at home.’
‘We have a caravan in Cromer, I left the material there.’
Two people said they had passed the information on to other people:
‘Passed them on to my friend.’
‘I read the stuff on allotments. Then I gave my mother the stuff on allotments and
threw the rest away.’
One person had suggestions to improve the materials, see Table 7.18:
‘There are too many leaflets. People need things explained to them. In Luton many
people do not have English as their first language, you need more visual stuff.’
7.5 Awareness of the campaign messages and related action
When asked what are some of things that people can do to prevent cancer, ‘diet’ was
mentioned most often (8 times), followed by ‘not smoking’ (4 times) and ‘exercise’ (3
times), see Table 7.19. ‘Eat five fruit and vegetables a day’ was specifically
mentioned by two people, as was having a ‘healthy lifestyle’. ‘Avoiding the sunshine’,
‘self examination’ and having a ‘positive attitude’ were each mentioned by one
person.
Comments included:
‘Diet, no smoking. I had heard some of the things before, but the roadshow put them
across well.’
‘Eat a lot of vegs. and fruit. Do exercises. Avoid the sunshine.’
‘Not smoke. Avoid smoky areas. Eat lots of fruit and veg every day. I remember that
was on the display. We eat our 5 every day.’
‘Diet, I remember that bit. Fruit and veg. – 5 a day. Exercise. Examine yourself –
breast screening etc.’
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Other suggestions were:
‘Have a health check now and again.’
‘Avoid smoky areas.’
When asked what people need to do if they suspect they have a cancer most people
mentioned going to the doctors, Table 7.20:
‘See a doctor straight away.’
‘Get it checked immediately.’
Three people had other suggestions:
‘Keep good health and eat vegetables.’
‘It depends on the individual. Some would go to the GP. If you believe in holistic
medicine you would not go to the GP.’
‘Tell them not to worry. Be good feeling.’
Two people said that they had taken action as a result of receiving the materials from
the roadshow, Table 7.21:
‘I eat more fruit and veg. now.’
‘I try to eat more fruit because I do not eat much fruit. I did eat a lot of vegetables
already.’
Four people explained why they had not taken any action:
‘No, I do try to eat fruit and veg., I have not tried any harder since getting the
materials.’
‘No, but it reminds you what to do and to keep doing it, to not give up.’
‘No, we have a fairly active life and reasonable diet already.’
‘None of us smoke. We already do exercise and have fruit and fibre. My mum had
cancer and died, since then we have tried to do the right thing.’
Summary
Ten people, who had completed the prize draw, were interviewed by telephone. The
main findings were:
 Everyone thought the roadshow was a good idea at the particular venue.
 Everyone thought it was ‘good’ or ‘very good’.
 90% had picked up some materials as well as completing the prize draw. 
 Some weeks after the roadshow, 70% still had the materials or had passed
them on.
The interviewees were also asked some questions to explore their awareness of the
campaign messages and related action:
 60% of people were aware of two or more campaign messages.
 20% of people were aware of three or more campaign messages.
 Diet was mentioned most often (by 80% of people).
 Most people said you should ‘go to the doctors’ if you suspect you have a
cancer.
 20% of people had taken some extra action which they attributed to the
Information Pack.
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Tables for Section Seven – Telephone Interviews – The Roadshow
Table 7.1 Gender

Male
Female
Total

Number
4
6
10

%
40
60
100

Number
1
2
5
2
0
0
10

%
10
20
50
20
0
0
100

Number
6
1
0
1
1
1
0
10

%
60
10
0
10
10
10
0
100

Number
5
1
1
3

%
50
10
10
30

10

100

Table 7.2 Age Group
21 – 24 years
25 – 34 years
35 – 44 years
45 – 54 years
55 – 64 years
65 years and over
Total

Table 7.3 Ethnic background

White
Afro Caribbean
African
Asian
Chinese
Mixed heritage
Other
Total
Table 7.4 Where live – county

Bedfordshire
Norfolk
Suffolk
Other, outside East
Anglia
Total
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Table 7.5 Where live – city / town / village

City
Town
Village
Outside village
Not asked
Total

Number
1
7
0
0
2
10

%
10
70
0
0
20
100

Table 7.6 Did you know it was going to be there?

Yes
No
Not sure
Total

Number
1
8
1
10

%
10
80
10
100

Table 7.7 If yes, where did you find out?

Local Press
Not applicable
Total

Number
1
9
10

%
10
90
100

Table 7.8 Had you heard about the ‘Clued Up on Cancer’ Campaign
before the roadshow?

Yes
No
Not asked
Total

Number
0
8
2
10

%
0
80
20
100
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Table 7.9 What can you remember about the roadshow?

Leaflets + booklets
Prize Draw form
Clowns or stilt walkers
Other
Display
Pens
Fridge magnets
Balloons
People
T shirts
Free fruit (Luton only)
Nothing remembered
Music (Luton only)
Guess the weight of
the fruit (Luton only)

Number
8
5
3
3
2
2
2
1
1
1
1
1
0
0

%
80
50
30
30
20
20
20
10
10
10
10
10
0
0

n = 10

Table 7.10 What did you think of the roadshow?

Very good
Good
Acceptable
Poor
Very poor
Don’t know
Total

Number
4
6
0
0
0
0
10

%
40
60
0
0
0
0
100

Table 7.11 Did you talk to anyone at the roadshow?

Yes
No
Total

Number
5
5
10

%
50
50
100
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Table 7.12 Were they helpful?

Very helpful
Quite helpful
Not really helpful
Not at all helpful
Not applicable
Total

Number
2
1
0
0
7
10

%
20
10
0
0
70
100

Table 7.13 Do you think that a roadshow like the one in Cromer / Luton
is a good idea?

Yes
No
Not asked / no response
Total

Number
8
0
2
10

%
80
0
20
100

Table 7.14 Do you have any suggestions for improving it?

Yes
No
Not asked / no response
Total

Number
2
6
2
10

%
20
50
20
100

Table 7.15 Did you pick up any materials?

Yes
No
Total

Number
9
1
10

%
90
10
100

Table 7.16 Materials picked up at roadshow

Information Pack
Leaflets
Promotional items
Not applicable

Number
5
4
5
1

%
50
40
50
10

n = 10
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Table 7.17 Have you still got the materials?

Yes
No
Not asked / no response
Total

Number
5
2
3
10

%
50
20
30
100

Table 7.18 Is there anything that would improve the materials /
Information Pack?

Yes
No
Not asked / no
response
Total

Number
2
6
2

%
20
60
20

10

100

Table 7.19 What are some of things that people can do to prevent
cancer?

Diet
Not smoking
Exercise
Eat five fruit + veg. a day
Healthy lifestyle
Avoid sunshine
Self examination
Positive attitude
Other
Not asked

Number
8
4
3
2
2
1
1
1
2
2

%
80
40
30
20
20
10
10
10
20
20

n = 10

Table 7.20 What do people need to do if they suspect they have a
cancer?

Go to the doctor
Other
No asked
Total

Number
6
2
2
10

%
60
20
20
100
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Table 7.21 Have you taken any action as a result of receiving the materials
/ Information Pack?

Yes
No
Not asked / no
response
Total

Number
2
6
2

%
20
60
20

10

100
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Section Eight
Feedback From the Roadshow Staff
8.1 Staff feedback forms – methodology
A self completion questionnaire, or feedback form, was developed for all those who
attended the roadshow in a working capacity. It was designed to be completed at the
end of the person’s session at the roadshow. The feedback form included both open
and closed questions (see Appendix 5). As the evaluation did not commence until
August, the feedback forms were only available for the last five roadshows of the
summer.
8.2 The respondents
Thirty questionnaires were returned from the five roadshows, see Table 8.1. The
respondents recorded how long they were at the roadshow, see Table 8.2. Most
people who completed a form were there all day. The respondents also recorded
what type of organisation they worked for, see Table 8.3. Nearly a third worked for a
PCT (Primary Care Trust) and nearly a quarter worked for a voluntary organisation.
8.3 Views on the roadshow
The staff were asked if the roadshow had lived up to their expectations, see Table
8.4. Two thirds said that it had done so fully. Positive comments included:
‘The music really draws people.’
‘Excellent.’
‘Well organised.’
Other comments included:
‘Would have liked it to be located slightly more busier venue.’
‘I was expecting more people in Luton town centre.’
‘I was expecting considerably more people to be in Felixstowe on a hot Saturday in
August.’
8.4 People’s interest in the roadshow
Over three quarters said that the people were quite interested in the roadshow, and
some were very interested, see Table 8.5.
Some people were interested for personal reasons:
‘Some people had specific concerns about themselves or a relative and would speak
up if approached.’
Some respondents saw a mixed interest:
‘Those who actually came to the stand took a lot of interest, but many people were
just passing – happy to receive packs but not stop for the stand.’
‘The ones that were brave enough to get near were very interested. Others shied
away.’
‘Once their attention was gained people were keen to share experiences / ask
questions (offer financial support which we didn’t accept). Young people too took
packs and asked questions.’
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Two people at the same venue said of the weather:
‘In some ways the weather may have helped – people didn’t have a great deal to do,
seemed happy to stop by our stand.’
‘Due to weather I think people didn’t stop as much as they would have if warmer.’
Half the respondent’s said that members of the public were ‘quite interested’ in
talking, with a further 20% were ‘very interested’, see Table 8.6.
Positive comments about this were:
‘People talk if you can make eye contact.’
‘Those that stopped to talk were very interested.’
‘Yes – I was particularly interested in the number of young people attracted to the
stall. As ever – more women than men came forward.’
Some people said that people did not want to talk and moved on quite quickly:
‘No mostly to take just leaflets or the freebies.’
‘Most people took a pack and moved on.’
When asked how easy they found it to talk about cancer, two thirds said it was ‘quite
easy’, and a further 20% said it was ‘very easy’, see Table 8.7.
Positive comments included:
‘Yes because the people came forward for specific leaflets.’
‘Yes – many people had experienced ‘cancer’ within their family / friends.’
On a more cautious note:
‘Most just wanted to recount their own experiences.’
‘Usually only possible to talk in very general terms.’
Some people were slightly challenged by the public:
‘People seem to assume everyone is a health expert – even shown some operation
scars!’
Negative comments included:
‘I found most people wanted the leaflets but did not want to discuss cancer.’
The respondents reported that the public were most interested in bowel / colon, skin,
breast and prostate / testicular cancers, see Table 8.8.
8.5 Benefits of the roadshow to the respondents
The respondents were asked if they had learned anything that would help them in
their work, see Table 8.9. Sixty percent said that they had. Their comments included:
‘How cancer affects nearly every person you meet in someway.’
‘Everyday working for a cancer charity is a learning curve.’
‘About prostate few new facts.’
‘Communications skills.’
‘Different forms of cancer – signs symptoms, risks.’
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‘Interaction with passing crowds.’
‘We are starting a gynaecological group for cancer patients \ relatives in autumn.
Information gained will help us in setting up. Also saw a good team in action.’
8.6 Overall view of the roadshow
Overall 87% thought that the roadshow was ‘good’ (57%) or ‘very good’ (30%), see
Table 8.10. Positive comments included:
‘I really enjoyed it.’
‘Very professionally run.’
‘Balloons excellent to attract children.’
A few people mentioned that people wished to give money to a cancer charity:
‘Lots of people wanted to give to cancer charities but there was no facility to do so.’
Under any other comments people also said:
‘Free gifts attract people to the caravan. More things the better.’
‘I would love to do this again – maybe with a ‘female’ emphasis.’
‘Great stuff - can our charity WHISS ever use team at events we may plan in the
future – or get help from experts.’
8.7 Suggestions to improve the roadshows
The support staff were asked for suggestions to improve the roadshows. As this was
the first phase of the campaign, the responses are included in full so that they can all
be discussed to inform the next phase of the campaign.
Comments on the date and venue of the roadshow:
‘Venue needs to be chosen carefully – exact [positioning] of unit. Date needs to be
selected carefully – taking into account other events etc’
‘Different venue. Day!! Not bank holiday weekend not to conflict with other
roadshows.’
‘More prominent location.’
Comments on briefing about the roadshow:
‘Would have liked a bit more information on the expectations of myself prior to event.’
‘Knowing who is going to be there, getting complementary displays e.g. diet, healthy
eating – smokalisers, fruit and veg. – use street theatre more.’
Comments on the staffing of the roadshow:
‘It was difficult to get other professionals to take part on a bank holiday – but it would
have been helpful to have more input from e.g. Macmillan / Marie Curie nurses.’
‘We needed some sort of medical representation.’
‘Would welcome medical worker on stand.’
‘More help from PCT / cancer network.’
‘More help’
‘Anglia staff needed to be co-ordinated. (possibly same T Shirts).’
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Comments on the content of the roadshow:
‘Food demonstrations. Visual aids – show what 5 portions of fruit / vegetables look
like. Using smokalisers more, so people can see real damage.’
‘I thought that the packs were a little on the bulky side.’
‘Perhaps a little more emphasis on the fact that it a free roadshow – from the DJ –
every 15 or 20 minutes.’
‘I don’t know how you get the public to consider the fact that they can prevent a lot of
things if they give it some thought.’
‘Encouragement to get people to stay longer – drinks at tables or similar.’
‘Could there be young people involved and older people to show cancer affects us
all? Perhaps theatre sessions.’
From other questions suggestions were:
‘Only suggestion would be a net or similar for the balloons to speed up the inflating
process.’
‘Felixstowe – was hot / sunny probably a greater focus on sun awareness. Could
have had cardboard sun visors or paper hats or real cotton ones. T Shirts were very
popular.’
Summary
Thirty forms were completed by roadshow support staff at five roadshows. The main
findings were:
 67% of staff said the roadshow had fully lived up to their expectations.
 94% said people were interested in the roadshow.
 73% said people were interested in talking.
 87% of staff thought the roadshow was ‘good’ or ‘very good’.
 60% of staff said they had learnt something that would help them with their
work.
 The support staff also had a range of suggestions to improve the roadshow.
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Tables for Section Eight – Feedback from the Roadshow Support
Staff
Table 8.1 Which roadshow did you attend today?

Felixstowe
Cromer
Luton
Aylsham
Clacton
Total

Number
10
6
9
4
1
30

%
33
20
30
13
4
100

Table 8.2 How long were you at the roadshow?

a.m. only
p.m. only
All day
Lunchtime
No response
Total

Number
6
3
16
2
3
30

%
20
10
53
7
10
100

Table 8.3 What type of organisation do you work for?

PCT
Voluntary organisation
Core campaign staff
Entertainers
Other NHS
Other
Total

Number
9
7
5
5
3
1
30

%
30
23
17
17
10
3
100

Table 8.4 Did the roadshow live up to your expectations?

Fully
Partly
Total

Number
20
10
30

%
67
33
100

‘Clued Up on Cancer’ Campaign Evaluation Report 2002 – page 61

Table 8.5 Were people interested in the stand?

Very Interested
Quite Interested
Not much interested
Total

Number
5
23
2
30

%
17
77
6
100

Table 8.6 Were people interested in talking to you?

Very Interested
Quite Interested
Not much interested
No response
Total

Number
6
16
6
2
30

%
20
53
20
7
100

Table 8.7 Was it easy to talk to people about cancer?

Very easy
Quite Easy
Quite difficult
No response
Total

Number
6
20
2
2
30

%
20
66
7
7
100

Table 8.8 Which cancers were people most interested in today?

Bowel / colon
Skin
Breast
Prostate / testicular
General cancer
information
Ovarian / cervical /
vulval
Lung
Prevention
Other
Total

Number
11
9
7
6
5

%
22
18
14
12
10

2

4

2
1
7
50

4
2
14
100

‘Clued Up on Cancer’ Campaign Evaluation Report 2002 – page 62

Table 8.9 Did you learn anything today that will help you with your work?

Yes
No
No response
Total

Number
18
9
3
29

%
60
30
10
100

Table 8.10 What was your overall view of the roadshow today?

Very Good
Good
Acceptable
Total

Number
9
17
4
30

%
30
57
13
100
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Section Nine
Conclusions and Recommendations
This section considers the effectiveness of the campaign in terms of outputs,
outcomes and process and makes six recommendations for Phase Two of the
campaign.
9.1 Effectiveness of the campaign – outputs
In terms of outputs the campaign achieved impressive results:
 The media publicity elicited 750 telephone responses from across the Anglia
television region.
 The roadshows covered seven of the eight counties in the Anglia television
region.
 Nearly 17,000 Information Packs were distributed (15,949 at the roadshows
and 746 in response to the television transmissions).
 There were also 2,270 pieces of additional material on specific topics provided
to the public (2,138 at the roadshows and 132 in response to the television
transmissions).
The time of the transmissions may have influenced the level of response – there was
a higher response to the documentary transmitted in the evening than to the identical
programme transmitted at lunch time.
Publicity in local newspapers did not appear to have much impact - few people
telephoned to request an Information Pack in response to publicity in local
newspapers and few people had heard about the roadshow in advance.
Based on the interview data, the television programmes and the roadshows appear
to have reached slightly different audiences. The callers from the television
transmissions were older and from more rural areas.
9.2 Effectiveness of the campaign – outcomes
The effectiveness of the campaign in terms of outcomes is more difficult to assess,
but they appear to be positive.
 The prize draw form indicated that members of the public recognised some of
the key campaign messages. However, the limitations of this data have been
noted.
 The telephone interviews with both callers and roadshow attendees revealed
that members of the public were aware of some preventative messages,
particularly those related to diet:
– 60% of telephone interviewees recalled 2 or more preventative messages.
– 30% recalled 3 or more preventative messages.
 Nearly all the telephone callers said that you need to go straight to the doctors
if you suspect that you have a cancer.
 20% had taken some extra action as a result of the campaign. Some people
did not take extra action as they had already adopted preventative measures,
but it reinforced the message to keep doing it.
 Most people still had the information or had passed it on.
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To some extent the campaign may have reinforced messages rather than provided
new information. However this is still a useful function and is in line with government
policy on health promotion.
Those who had a specific cancer tended to be focused on that situation and were not
particularly open to taking on broader preventative messages.
9.3 Effectiveness of the campaign – process
Eighty percent of the telephone callers thought that the Information Pack was ‘good’
or ‘very good’. Some people found it too wordy or not focused enough on the subject
that they were interested in. There were few suggestions for improving it.
Most of the people who attended the roadshows thought that they were a good idea
and identified a number of positive features of them. All members of the public in the
telephone interview sample thought that the roadshow was ‘good’ or ‘very good’.
They had few suggestions for improving them. The roadshow support staff were also
mainly positive about the roadshows. Eighty seven percent of them thought that the
roadshow was ‘good’ or ‘very good’. They had a range of suggestions for improving
the roadshows. These could be incorporated into Phase Two of the campaign. The
Anglia Action team clearly know how to organise a roadshow – and the staff deserve
praise for this.
9.4 Recommendations
9.4.1 Ensure attendance of NHS and voluntary organisation support staff
Support staff from the NHS and voluntary organisations, working alongside the
Anglia Action staff, were an integral part of the roadshows. In some cases there was
a low attendance of support staff from the NHS and voluntary organisations. This
reduced the effectiveness of the roadshow as both the number of staff and variety of
expertise available on the day was reduced. The steering group might wish to
consider ways to ensure attendance of support staff at roadshows.
9.4.2 Provide briefing for support staff
Some of the staff from the NHS and voluntary organisations said that they would
welcome some guidance at the start of the day about the roadshow and ways to
engage with members of the public. The steering group might wish to consider
whether some sort of briefing could be provided to support staff in advance of the
roadshows and on the day itself.
9.4.3 Target young people
Based on the telephone interviews, those who responded to the television
transmissions tended to be older and live in more rural areas. How representative
this sample was is not known. Although the telephone interviews with those who
attended the roadshows were younger, there were few people aged between 18 and
24 years. The researchers noted that this age group was not particularly attracted to
the roadshow. The steering group might wish to consider how the campaign can
reach 18 to 24 year olds. Perhaps two or three specific roadshows could be targeted
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at this age group. Considerations could be given to choice of venue, type of music,
age of some of the support staff and possibly time of day.
9.4.4 Tackle inequalities in health
The report by Sir Donald Acheson on health inequalities (1998) highlighted the need
to reduce inequalities in health. If the campaign messages are mainly taken on board
by a more affluent population this will increase inequalities in health. The researchers
were informed that the selection of sites for the roadshows did take some account of
the need to target less well off areas but the selection was done on a town or
citywide basis. The steering group might wish to consider whether some of the
roadshows in the next phase should be more specifically targeted at the less well off
population by locating some of the roadshows in particular local neighbourhoods.
This may result in the roadshow reaching fewer people but the benefit would be that
people in more disadvantaged areas could benefit from the campaign.
9.4.5 Target people of minority ethnic origin
Similarly government guidance has highlighted the need to include people of minority
ethnic origin in health promotion campaigns. The researchers noted that there were
very few people of minority ethnic origin in Felixstowe and Cromer whereas Luton
was a truly multi-cultural venue. The researchers were informed that the selection of
sites for the roadshows did take some account of the need to target the minority
ethnic population. But again this selection was done on a town or citywide basis. The
steering group might wish to consider locating some of the roadshows in specific
local neighbourhoods with a significant minority ethnic population when deciding on
locations for Phase Two of the campaign. Information on this will be available from
the 2001 census data, which is due to be published in the first quarter of 2003. Until
then the 1991 census data provides some less up to date information.
9.4.6 Brief street entertainers
The Street entertainers played an important part in attracting the public’s attention to
the roadshow. The researchers noted some differences in the effects of the different
entertainers. The stilt walkers positively approached and distributed materials
(balloons, pens, Information Packs and fridge magnets etc.) to passers by. This was
also done by the clowns some of the time. However, when they were juggling it was
not possible for them to do this as they had to concentrate on what they were
juggling. The steering group might wish to consider what brief they wish to give to the
street entertainers to maximise the benefits to the roadshow.
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Appendix 1
Interview Schedule for the Telephone Interviews
on the Information Pack
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Clued Up On Cancer Telephone Interviews
Summer 2002 – Information Packs
Ref number:
Introduction
 Hello I am [Name]. I am phoning people who requested a ‘Clued Up on Cancer’
Information Pack during the summer.
 I am phoning from Research Plus+, the organisers have asked us to evaluate the
Information Pack.
 Can you spare a few minutes?
 It is just to ask you about the Information Pack.
 Confirm they are 18 years or over.
 Arrange a time to phone back if necessary.
 Everything you say is confidential.
 When you phoned for the IP you said you would be happy for us to contact you. If not
happy, end call.
Date of call:
Questions
1. Can you remember requesting the ‘Clued Up on Cancer’ information?
Yes / No
What did you request? Information Pack / other information / both
Did you receive it? Yes / No
2. What prompted you to request this?
TV programme / radio / press/ word of mouth / can’t remember
General interest / Personal / family / friend’s situation
3. Had you heard about the ‘Clued Up on Cancer’ Campaign before the
particular event that led to your phone call?
Yes / No / can’t remember

4. Was the Information Pack what you expected?
Yes / No / can’t remember

Was the other information what you expected?
Yes / No / can’t remember/ Not applicable
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Ref number:
5. What did you think of the Information Pack (+ other info)?
(presentation, easy to read, usefulness)

Would you say that the Information Pack was:
Very good / Good / Acceptable / Poor / Very poor / can’t remember
Would you say that the other info was:
Very good / Good / Acceptable / Poor / Very poor/ Not applicable
6. Have you taken any action as a result of receiving the Information Pack /
other info?
Yes / No

7. Have you still got the Information Pack / other info?
Yes / No / not sure
8. What are some of things that people can do to prevent cancer?

9. What do people need to do if they suspect they have a cancer?

10. Is there anything that would improve the Information Pack / other info?
Yes / No
11. Had you heard any more about the ‘Clued Up on Cancer’ Campaign
since requesting the Information Pack?
(prompt: more on TV / radio / there were some roadshows over the summer)
Yes / No / not sure
More on TV / radio / roadshows / Not applicable
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Ref number:
Your details
12. Can I just confirm where you live?
(town/village only / county if necessary) …………………………………
City / town / village / outside a village
Confirm postcode (1st section only, if not got it) …………………
13. Confirm gender: Male / Female
14. Would you mind telling me your age group? (read out)
18 – 20 / 21 - 24 / 25 – 34 / 35 – 44 / 45 - 54/ 55 – 64 / 65 and over / Refused
15. Would you mind telling me your ethnic background? (read out)
White / African / Afro – Caribbean / Asian / Chinese / mixed heritage /
Other / Refused
16. What sort of work does the main income earner in your household do?
17. Do you have any other comments?
Yes / No
18. Time taken: minutes
19. Contact details given: Yes / No
Thank you very much for your time.
Your views will help with the evaluation of the campaign.
20. Summary by the interviewer:
1. Aware of one preventative message, no extra action
2. Aware of two preventative messages, no extra action
3. Aware of 3 plus preventative messages, no extra action
4. Aware of one preventative message, some extra action
5. Aware of two preventative messages, some extra action
6. Aware of 3 plus preventative messages, some extra action
7. Aware of no preventative messages, no extra action
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Appendix 2
Sample Prize Draw Form (Luton)
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Prize Draw
Win a Portable CD Player
Answer these questions to enter the Draw. The 1st fully completed form drawn wins.
Hand the completed form to one of the people at the Clued Up on Cancer Stand.
The draw will take place on 31 August 2002. The winner will be notified by telephone.
1. What did you think of the Clued Up on Cancer roadshow?
Please circle up to three words
Interesting
Enjoyable
Pointless
Depressing
Tacky
Uninspiring
Boring
Informative
Poor
Cool
Fun
Brilliant
2. Which of the following can help protect against cancer?
Please circle all answers that apply
Eating fruit and veg. Not smoking
Taking regular exercise

Covering up in the sun.

3. How many portions of Fruit and Veg. should you eat every day?
Please circle one answer:
One
Two
Three
At least five.
4. Have you learned anything about cancer today?
Please circle one answer.
Yes
No
Your Name: ……………………………………………………………………………………………
Your Phone number (including code): …………………………………………………
Your age group (circle one answer)
Under 18 years 18 – 24 years

25 years plus

We may want to contact you to find out your views on the campaign.
Please tick this box if you do not want us to do this.
This Prize Draw is organised by CSV Media and Anglia TV
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Appendix 3
The Vox Pop Questions
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Clued Up On Cancer Roadshow – Vox Pop Questions
Introduction
Hello we are asking people what they think of the Clued Up on Cancer Campaign
Roadshow today?
Could you spare a few minutes?
Your views will help with the evaluation of the campaign.
We have a tape recorder to save us writing things down.
Questions
1. Have you visited the stand?
2. How did you find out about it being here today?
3. What do you think of it? And the entertainment?
4. Did you pick up any materials – which ones – what do you think of
them?
5. Were the people there interested in talking to you?
6. Had you heard about the Clued Up on Cancer Campaign before
today?
7. Do you feel that you have learnt anything about cancer today –
specific messages?
8. Do you think that a roadshow like this is a good idea – do you have
any suggestions for improving it?
Extra questions
9. Are you interested in any particular cancers?
10. Are you interested in finding out more about cancer?
11. Do you think people find it easy to talk to about cancer?
Your details
12. Do you live round here? If not where are you from?
Why are you in …… today?
13. Would you mind telling me your age group? (read from card)
14. Would you mind telling me your ethnic background? (read from card)
15. Do you have any other comments on the Clued Up on Cancer
Campaign?
Thank you very much for your time
Your views will help with the evaluation of the campaign
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Appendix 4
Interview Schedule for the Telephone Interviews
on the Roadshows
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Clued Up On Cancer Telephone Interviews
Summer 2002 – Roadshows
Ref number:
Introduction
 Hello I am [Name]. I am phoning people who attended the Cromer / Luton ‘Clued Up on
Cancer’ roadshow during the summer.
 I am phoning from Research Plus+, the organisers has asked us to evaluate the roadshow
 Can you spare a few minutes?
 It is just to ask your views of the roadshow
 Confirm they are 18 years or over.
 Arrange a time to phone back if necessary
 Everything you say will be confidential
 If they ask – your name came from the Prize Draw form, you said you would be happy for
us to contact you. If not happy, end call.
Date of call:
Questions on the roadshow
1. Can you remember the roadshow?
Yes / No
2. Did you know it was going to be there?
Yes / No
If yes where did find out?
Local press / Other / Not applicable
3. What can you remember about it?
Music / balloons / display / leaflets + booklets / people / the clowns or stilt
walkers / Tshirts / pens / fridge magnets / free fruit / guess the weight of
the fruit / Prize Draw form / DK
[Mark what they remember. Ask ‘Anything else? Do not prompt.]

4. What did you think of the roadshow?

Would you say it was:
Very good / Good / Acceptable / Poor / Very poor / Don’t know
5. Did you pick up any materials?
Yes / No

If not, why not?
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Ref number:
If Yes, which ones?
Information Pack / leaflets / promotional items / Not applicable

6. Did you talk to anyone at the roadshow?
Yes / No / Don’t know
If yes, What about?
Would you say they were:
Very helpful / Quite helpful / Not really helpful / Not at all helpful / Not
applicable
7. What are some of things that people can do to prevent cancer?

8. What do people need to do if they suspect they have a cancer?
9. Had you heard about the ‘Clued Up on Cancer’ Campaign before
the roadshow? (Seen anything on the TV / radio / newspaper)
Yes / No
10. Do you think that a roadshow like the one in Cromer / Luton is a good
idea? Having it at a carnival / shopping centre on a Saturday.
Yes / No

11. Do you have any suggestions for improving it?
Yes / No

Questions on the Materials
[ask only if they say they picked some up + they have time to answer]
12. You said you picked up some materials / Information Pack, what did
you think of them? (presentation, easy to read, usefulness)

13. What have you done with them since?

Have you still got them? Yes / No / Not applicable
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Ref number:
14. Have you taken any action as a result of receiving the materials /
Information Pack?
Yes / No / Not applicable
15. Is there anything that would improve the materials / Information
Pack?
Yes / No / Not applicable
Your details
17. Can I just confirm where you live?
(town/village only / county if necessary) …………………………………
City / town / village / outside a village
Confirm postcode (1st section only) …………………
18. Confirm gender: Male / Female
19. Would you mind telling me your age group? (read out)
18 – 20 / 21 - 24 / 25 – 34 / 35 – 44 / 45 - 54/ 55 – 64 / 65 and over /Refused
20. Would you mind telling me your ethnic background? (read out)
White / African / Afro – Caribbean / Asian / Chinese / mixed heritage /
Other /Refused
21. Do you have any other comments?
Yes / No
22. Time taken: minutes
23. Contact details given: Yes / No
Thank you very much for your time.
Your views will help with the evaluation of the campaign.
24. Summary by the interviewer:
1. Aware of one preventative message, no extra action
2. Aware of two preventative messages, no extra action
3. Aware of 3 plus preventative messages, no extra action
4. Aware of one preventative message, some extra action
5. Aware of two preventative messages, some extra action
6. Aware of 3 plus preventative messages, some extra action
7. Aware of no preventative messages, no extra action
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Appendix 5
Feedback Form for the Roadshow Support Staff
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Clued Up On Cancer – Roadshow Crew Feedback Form
 Summer 2002 
For office use:
Please circle your answers and write in your comments
1. Which roadshow did you attend today?
Please write in the location and the time you arrived and left

2. Did the roadshow live up to your expectations?
Fully / Partly / Not at all
Please comment

3. Were people interested in the stand?
Very interested / Quite interested / Not much interested / Not at all interested
Please comment

4. Were people interested in talking to you?
Very interested / Quite interested / Not much interested / Not at all interested
Please comment

5. Was it easy to talk to people about cancer?
Very easy / Quite easy / Quite difficult / Very difficult
Please comment

6. Which cancers were people most interested in today?
Please write in
Continued overleaf

‘Clued Up on Cancer’ Campaign Evaluation Report 2002 – page 80

7. Did you learn anything today that will help you with your work?
Yes / No
Please comment

8. What was your overall view of the roadshow today?
Very good / Good / Acceptable / Poor / Very poor
Please comment

9. Do you have any suggestions for improving the roadshow?
Please write in

10. Do you have any other comments on the Clued Up on Cancer Campaign?
Please write in

11. What type of organisation do you work for?
Voluntary organisation / PCT / Other NHS Trust / Core Campaign Staff /
Other - please state:
Position held:

 Thank you for filling this out, please return it to the Campaign staff today 
The information you have provided will be used to evaluate the campaign
© Research Plus+ 96 St Clements Hill, Norwich, Norfolk NR3 4BY
Telephone: 01603 408289 Website: www.research-plus.co.uk
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